
These rates exclude labour (guarding, security, reception, guide), technical services or caterers’ expenses.
Charged on a cost effective basis, these expenses differ according to the number of guests, the time needed for assembling/dismantling, etc. 

ESTIMATE ON REQUEST

RATE LIST
Reminder: it is the exclusive privilege of the museum’s Patrons and Sponsors to use the spaces for private events, by spending their benefits’ 
credit and/or by renting the spaces.
Members of the Corporates’ Club are only entitled to rent the museum’s spaces. 

Number  
of guests

Rate

Corporates’ Club Founding Patron
Patron 

SponsorClub 1*
7, 000 ¤

Club 2*
15, 000 ¤

Club 3*
35, 000 ¤

Club 4*
50, 000 ¤

AVAILABLE SPACES

Jacques Friedmann Boardroom 

(maximum capacity : 32)

1/2 Day < 32 3, 000 ¤     

Day < 32 5, 000 ¤     

Cinema 

(maximum capacity : 95)

1/2 Day < 95 3, 000 ¤     

Day / Evening < 95 5, 000 ¤     

Claude Lévi-Strauss Theatre : 

• �Auditorium 
(maximum capacity : 490) 

• �Reception Area : «Foyer»
(maximum capacity : 1, 000)

Day
< 390 15, 000 ¤     

390 - 1, 000 25, 000 ¤     

Evening
< 390 25, 000 ¤     

390 - 1, 000 35, 000 ¤     

Les Ombres Restaurant 

(maximum capacity : 100)

Breakfast
< 50 1, 500 ¤     

50 - 100 2, 000 ¤     
Lunch < 100 2, 500 ¤     
Dinner < 100 3, 000 ¤     

Café Branly

(maximum capacity : 200)

Breakfast

< 50 1, 000 ¤     
50 - 100 1, 500 ¤     

100 - 200 2, 000 ¤     
Lunch
(Mondays only, outside 
school holidays)

< 100 2, 000 ¤     
100 - 200 2, 500 ¤     

Cocktail / Dinner

< 50 1, 500 ¤     
50 - 100 2, 500 ¤     

100 - 200 5, 000 ¤     

Any use of the spaces automatically gives right to a museum’s visit within its public opening hours
If a private visit is made in addition to the use of spaces, 50% of the rates below will only be charged

PRIVATE VISIT

Permanent Collections & temporary exhibitions

Exclusively out of the museum’s public opening hours: 

• �Monday all day (excluding national holiday periods) 
• �Tuesday, Wednesday & Sunday: before 9:30am and after 7pm 
• Thursday, Friday & Saturday: before 9:30am and after 9pm

< 25 2, 000 ¤     
25 - 50 4, 000 ¤     
50 - 100 6, 000 ¤     

100 - 200 8, 000 ¤     
200 - 390 10, 000 ¤     

390 - 1, 000 15, 000 ¤     

EXCEPTIONAL EVENT INCLUDING A PRIVATE VISIT

Panoramic terrace < 500 55, 000 ¤     

Garden (outside public opening hours) < 1, 000 55, 000 ¤     

Total Privatisation (outside public opening hours) < 2, 000 70, 000 ¤     

“PAVILLON DES SESSIONS” AT THE LOUVRE MUSEUM

Private Visit
(+ Possibility to organise a reception at the “Hall des Lions” on request)

< 300 8, 500 ¤     



Tax benefits for companies paying taxes in France

PATRONAGE SPONSORSHIP

Corporate tax reduction of

• �60% of any patronage contribution 
up to a limit of 0.5% of the turnover (excluding taxes). If the contribution 
exceeds this threshold, the surplus can be carried over for the following 5 years

• �90% for the acquisition of a “National Treasure” 
up to a limit of 50% of the owed corporate tax

The sponsorship contribution is considered as a deductible expense 
when calculating the company’s taxable profits
 
Sponsorship contributions fall within the VAT application perimeter

CORPORATES’ CLUB CUSTOMISED COMMITMENTS

Club 1* Club 2* Club 3* Club 4* Sponsor Patron Founding Patron

Tax benefits  

Benefits within the museum Predefined benefits Customised benefits

Commitment period One Season (12 months) One or several years

Contribution instalment One instalment One or several instalments 

Project supported Collective Project Liberty to choose from any of the Projects

PUBLIC RELATIONS EVENTS Club 1* Club 2* Club 3* Club 4* Sponsor Patron Founding Patron

Invitations to the launch of the supported project 3 5 10 15 > 15 > 15 100

Invitations to the cocktail at the launch of the 
supported project

3 3 3 3 5 5 5

Quota of paying tickets for the July 14 event 20 30 40 50 60 60 80

Organisation of corporate events 
RENTAL limited to spaces accessible 

according to level of contribution  
(see Rate List)

SPACE DISPOSAL according to benefits credit
and/or

illimited RENTAL during the commitment period

Preferential rates for employees
(entry tickets, shows, etc.)  

Discovery of the backstages of the museum
(Reserves, Restoration workshops, “Precious Fund” Cabinet)  

COMMUNICATION Club 1* Club 2* Club 3* Club 4* Sponsor Patron Founding Patron

Visibility around the supported project
• on the associated communication scheme
• on the invitations to the launch
• �on the project itself and/or “thank you” plaque 

located nearby

Corporates’ Club logo Patron/Sponsor’s name or logo

Visibility on the website: www.quaibranly.fr
Patron’s logo on the Corporates’ 

Club dedicated webpage
Dedicated webpage for each Patron/Sponsor

(logo + web link)

Visibility in case of a dedicated website to the project Corporates’ Club logo Logo + web link

Special thanks in the associated catalogue Patron’s logo Patron/Sponsor’s logo

Joint Press Release  

Marketing actions
(product launches, shootings of advertising, etc.)  Customised  

Plaque listing the Founding Patrons in the museum’s 
garden    Long term 

inscription

Wall-mounted list of Donors and Patrons featured 
inside the museum

Long term inscription  Long term 
inscription

Long term 
inscription

INVOLVEMENT IN THE MUSEUM’S LIFE Club 1* Club 2* Club 3* Club 4* Sponsor Patron Founding Patron

Invitations to private openings 3 5 10 15 Customised

Invitations to VIP visits of the major temporary 
exhibitions

3 5 10 15 Customised

Annual Duo Passes 2 4 6 8 Customised

Coupled entry tickets 75 160 390 560 Customised

Reduced rates on the museum’s publications  

Examples of benefits granted


